
USABILITY TESTING
WITH SALMON



WHAT IS USABILITY TESTING?

Usability testing involves watching typical customers attempt to 
complete realistic tasks on your website, application or product and 
noting any problems they encounter – It’s as simple as that!

Usability testing will allow you to understand and improve the overall 
flow of the process and quality of the user experience. It will highlight 
any usability barriers a customer may face when using your website.



TESTING AT SALMON

OUR USABILITY TESTING ROOM

Sessions can take place in our usability testing room, complete with 
microphones and cameras. Using state-of-the-art software we’re 
able to capture what users are doing on-screen, together with audio 
commentary and video.

WATCH THE TESTS AS THEY HAPPEN

Our viewing facilities allow you to watch each of the usability testing 
sessions as they happen. It can be eye-opening to see your users 
attempt to use your website, application or product first hand, providing 
you with valuable insights into your customers’ needs.



WHAT WE CAN TEST

We are able to conduct usability testing on any digital touchpoint, 
including websites, smartphones, tablets & kiosks. This can be done on 
anything from sketches to live websites.

You can test your existing site, your competitors sites or a brand new 
solution.

It’s main purpose is to test theories, inform designs and evaluate 
solutions.

You can test on everything from a low fidelity paper 
prototype, to a HTML prototype, to a live site. You can test 
your existing site, your competitors sites or a brand new 
solution. 

You can conduct usability testing at any point during the design 
process.

What can you test?

Testing at Salmon

What is usability testing?

Who can you test?

Sketches Wireframes

Interactive Wireframes LIVE Website

Why should you test?

SKETCHES

You can test on everything from a low fidelity paper 
prototype, to a HTML prototype, to a live site. You can test 
your existing site, your competitors sites or a brand new 
solution. 

You can conduct usability testing at any point during the design 
process.

What can you test?

Testing at Salmon

What is usability testing?

Who can you test?

Sketches Wireframes

Interactive Wireframes LIVE Website

Why should you test?

WIREFRAMES

You can test on everything from a low fidelity paper 
prototype, to a HTML prototype, to a live site. You can test 
your existing site, your competitors sites or a brand new 
solution. 

You can conduct usability testing at any point during the design 
process.

What can you test?

Testing at Salmon

What is usability testing?

Who can you test?

Sketches Wireframes

Interactive Wireframes LIVE Website

Why should you test?

INTERACTIVE WIREFRAMES

You can test on everything from a low fidelity paper 
prototype, to a HTML prototype, to a live site. You can test 
your existing site, your competitors sites or a brand new 
solution. 

You can conduct usability testing at any point during the design 
process.

What can you test?

Testing at Salmon

What is usability testing?

Who can you test?

Sketches Wireframes

Interactive Wireframes LIVE Website

Why should you test?

LIVE WEBSITE



FINDING PARTICIPANTS

EXISTING CUSTOMERS

If a list of existing customers / prospects exists, they can be emailed to 
ask if they wish to participate. In this instance, interested parties would 
be directed to a questionnaire which would act as the screener.

Invited participants would be contacted afterwards by phone to confirm 
their involvement.

Although this option is more labour intensive, the cost savings on 
recruitment can be sizeable as the only cost is the incentives payable to 
the participants.

RECRUITMENT AGENCIES

There are a number of agencies that specialise in the recruitment of 
research participants. They can manage all aspects of recruitment from 
sourcing the participants to supplying the incentive.

“FRIENDLY” KNOWN PEOPLE

Another alternative is to use people within close proximity to the 
Salmon office. These are people who have expressed an interest in 
taking part in usability research.



WHY SHOULD YOU TEST?

THE BENEFITS OF USABILITY TESTING 
FOR SITE OWNERS

• Fix problems early in the process 
• Improve customer satisfaction and retention
• Increase conversion rates
• Reduce maintenance, training and support costs
• Get stakeholder buy-in
• Reduce project risk
• Set baselines and measure improvement

TYPES OF USABILITY TESTING

FORMATIVE USABILITY TESTING

• Conducted during the development of a product
• Purpose is to mould or improve the product as it is being developed
• All results are fed back into the design process

SUMMATIVE USABILITY TESTING

• Conducted at the end of a development stage
• Used to measure or validate the usability of a product
• Used to compare against competitor products or usability metrics
• Used to generate data to support marketing claims about usability

HOW MANY PEOPLE SHOULD WE TEST?

Usability testing is an exercise of diminishing returns, as a 
result we would generally recommend six participants per 
key variable as this results in robust, reliable data and the 
detection of 90%+ of all possible usability issues.

Above: Relationship between number of test participants and 

percentage of usability problems uncovered in a test

Source: Nielsen, Jakob, and Landauer, Thomas K.: “A mathematical 

model of the finding of usability problems,” Proceedings of ACM 

INTERCHI’93 Conference (Amsterdam, The Netherlands, 24-29 April 

1993), pp. 206-213.

Above: Relationship between number of test participants 
and percentage of usability problems uncovered in a test

Usability testing is an exercise of 
diminishing returns, as a result we would 
generally recommend 6 participants per key 
variable as this results in robust, reliable 
data and the detection of 90%+ of all 
possible usability issues.

How many people should we test?

              

Types of usability testing

Summative Usability Testing

Formative Usability Testing
Conducted during the development of a product
Purpose is to mould or improve the product as it is being developed
All results are fed back into the design process

Conducted at the end of a development stage
Used to measure or validate the usability of a product
Used to compare against competitor products or usability metrics
Used to generate data to support marketing claims about usability

              

What are the benefits of usability testing for site owners?

Fix problems early in the process when they are cheaper to fix 
Improve customer satisfaction and retention
Increase conversion rates
Reduce maintenance, training and support costs
Get stakeholder buy-in
Reduce project risk
Set baselines and measure improvement

Testing at Salmon

What can you test?

What is usability testing?

Who can we test?

Why should you test?

Who can you test?

Source: Nielsen, Jakob, and Landauer, Thomas K.: "A 
mathematical model of the finding of usability problems," 
Proceedings of ACM INTERCHI'93 Conference 
(Amsterdam, The Netherlands, 24-29 April 1993), pp. 
206-213.



ABOUT SALMON
Salmon is a global commerce service provider that defines and delivers market-changing commerce strategies and solutions for the world’s leading brands.

We have a reputation for using our technical know-how to make things happen. But we are creative too, which means we don’t always give clients exactly what they 
ask for. Instead, we call on our commerce expertise to put forward new and challenging ideas. We then help brands decide what to do, before we go on to deliver.  

With Salmon, clients grow their online revenue and profit. We are trusted to run commerce solutions that generate more than £3 billion in sales each year. 

Established in 1989, we have operations in London, New York, Sydney and Beijing. Our clients include AkzoNobel, Argos, Audi UK, Halfords, Kiddicare, Morrisons, 
Premier Farnell, Sainsbury’s and Selfridges.  
Visit www.salmon.com. 

Australia
Salmon Asia Pacific  
(Pty Ltd)
Level 1
299 Elizabeth St 
Sydney NSW 
Australia 2000

Tel: +61 (0) 2 8251 0044
Email: info@salmonap.com.au

Europe
Salmon Ltd
64 Clarendon Road 
Watford
Herts 
WD17 1DA
United Kingdom

Tel: +44 (0) 1923 320 000
Email: info@salmon.com

United States
Salmon North America 
The Chocolate Factory 
636 11th Avenue
New York
NY 10036-2010
United States

Tel: +1 (646) 577 6533
Email: info@salmon.com

China
Salmon China Ltd 
Tower A-2808 
Topland Building 
Sanyuanqiao 
Chaoyang District
Beijing City 100028 China

Tel: +86 (0) 10 5822 0698
Email: info@salmon.com


